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With coverage from fleece to fashion and
from bale to retail, the Wool Record arms
the global wool industry’s decision-makers
with indispensable information - a role it has
performed since 1909.

Packed with exclusive reports from our correspondents around
the globe and with major features, written by our expert staff
journalists, in all the world’s wool-growing and wool textile
production centres, the Wool Record constantly puts buyers in
touch with sellers and enables you, wherever you are in the
supply chain, to know your customers’ customers.
As the Voice of the World Wool Trade, the Wool Record is a
unique advertising medium. As well as the printed word, we
can offer a range of sophisticated targeted marketing
strategies using World Textile Publications’ unrivalled textile
database of more than 172,000 offices and 50,000 Email
addresses.
In addition, the Wool Record’s Weekly Market Report is
available by Email for the swiftest possible delivery of the
latest wool market prices from around the world plus rare and
speciality fibre quotations, analysis and market news.
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READER PROFILE
WHAT THEY DO
The majority of Wool Record readers are decision-makers in all sectors, principally merchants,
early-stage processors, worsted and woollen manufacturers, cloth merchants, fabric buyers,
designers and stylists, knitwear producers and carpet manufacturers. We have significantly
expanded the Wool Record's presence among key buyers and designers, with special reference to
retailers of high-value wool products.

WHERE THEY ARE
Asia & Australasia 35%
Europe 45%
Americas 12%
Rest of the World 8%

READERSHIP SURVEY
IInn  aa  ssuurrvveeyy  oouurr  rreeaaddeerrss  ssaaiidd::
89% of readers are chief executives or senior departmental managers.
84% of readers find the magazine “very useful” or “extremely useful”
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EXPERT COVERAGE IN 2007
FROM BALE TO RETAIL

● Two Chinese versions of the Wool Record will be published in
2007, following our immensely successful projects in 2004,
2005 and 2006. The March and November issues will be
translated into Chinese for distribution to the top 1,000 (by
turnover) wool-textile companies in China.

● A highlight of 2007 will be our preview in the September
issue of ITMA í07, the International Exhibition of Textile
Machinery, which takes place in Munich from September 13-20.
We will present a summary of all the new developments of
special interest to the wool sector.

● The Wool Recordís regular coverage includes regional news
and analysis by our correspondents in: Arequipa, Argentina,
Australia, Belgium, Biella, China, Japan, New Zealand, Prato,
Scotland, South Africa, Uruguay and Yorkshire.

● Plus spotlights on: Carpets; Companies, Dyeing & Finishing,
Fabrics, Machinery, Markets, Merchanting, Noble Fibres, People,
Processing, Retail, Topics, Yarns and Weaving.
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SPECIAL FEATURES - 2007

JJaannuuaarryy
■ British survey

MMaarrcchh
■ Chinese translation issue

AApprriill
■ The new fabric collections for spring/summer 2008
■ Rare & Speciality Fibres

MMaayy
■ Biella

JJuunnee
■ Yorkshire, including the Huddersfield trade

AAuugguusstt
■ Australia

SSeepptteemmbbeerr
■ ITMA preview

OOccttoobbeerr
■ Rare & Speciality Fibres
■ Scottish Woollens

NNoovveemmbbeerr
■ Chinese translation issue
■ The new fabric collections for autumn/winter 2008/09

DDeecceemmbbeerr
■ New Zealand
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ADVERTISING RATES (£) - 2007

AAddvveerrttiisseemmeenntt 11xx 33xx 66xx 1122xx
Double Page £3,123 £2,808 £2684 £2,404
Full Page £1,651 £1,449 £1,404 £1,264
Half Page £1,235 £1,157 £1,111 £1,106

AAddvveerrttiisseemmeenntt 11xx 33xx 66xx 1122xx
Full Page £898 £781 £690 £590
Half Page £511 £432 £370 £331
Quarter Page £315 £263 £236 £208

Front Cover on application
Back cover +30%
Inside front cover +25%
Right hand page +10%
Facing matter +20%
Second colour (each) +£281
Special colour (each) +£382

Bound Inserts £1,981
per extra page +£1,262
Loose insert £1,262
per extra page +£283

MECHANICAL DATA - DISPLAY
Sizing: Depth x Width in mm.

Page size: 297 x 210
Full Page bleed: 303 x 216
Full Page inset: 251 x 179
Half Page Horizontal: 124 x 179
Half Page Vertical: 251 x 87
Quarter Page horizontal: 60 x 179
Quarter Page Vertical: 124 x 87

INSERTS

SPECIALS

DISPLAY ADVERTISING - BLACK AND WHITE

DISPLAY ADVERTISING - COLOUR

WORLD TEXTILE PUBLICATIONS
World Textile Publications
Editor: John Liddle
Tel: +44 1274 378800
Email: jliddle@world-textile.net

Display sales: James Wilson
Tel: +44 1274 378825
Email: jwilson@world-textile.net

Subscriptions: Sue Pritchard
Tel: +44 1274 378801
Email: spritchard@world-textile.net

Classified sales: Ross Barker
Tel: +44 1274 378823
Email: rbarker@world-textile.net

OVERSEAS DISPLAY SALES
Austria, Germany & Switzerland :
Iff Media AG: Hans Rauber/ Bruno Fisch
Tel: +41 52 633 0888
Email: iff@iff-media.ch

KEY CONTACTS

ADVERTISING DEADLINES
IIssssuuee PPuubblliisshheedd AAddvveerrttiissiinngg  DDeeaaddlliinnee  
January 21st December 5th December
February 16th January 15th February 
March 6th February 22nd February
April 15th April 27th February
May 19th April 30th March
June 17th May 30th April
July 21st June 5th June
August 19th July 3rd July
September 16th August 31st July
October 20h September 4th September
November 18th October 2nd October
December 15th November 30th October
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Inteletex is a leading news and information resource website from World Textile Publications (WTP), the
publisher of Nonwovens Report International.

Inteletex combines the latest news and analysis from across the global textile sector with unique online
content from WTP's leading magazine brands, including NRI. Look out for special combined magazine/online
feature presentations in 2007.

In just a few short years Inteletex has built a substantial online following. It currently has more than 8,000
registered members from across the globe, attracts 26,000 visits and generates more than 300,000 page
views every month.

Inteletex delivers a page to a reader once every 8 seconds, 24/7, 365 days a year.

In addition, more than 12,000* copies of the Inteletex e-newsletter are distributed each week

* (registered members and specially requested copies for magazine subscribers).

INTELETEX REGISTERED MEMBERS

PAGE VIEWS (MONTHLY AVERAGE)
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World Textile Publications Ltd.
Perkin House • 1 Longlands Street • Bradford • West Yorkshire • BD1 2TP • ENGLAND
Tel: +44 (0)1274 378800 • Fax: +44 (0)1274 378811 
E-mail: info@world-textile.net • Websites: www.inteletex.com • www.textilebookstore.com

OUR SISTER PUBLICATIONS
NNoonnwwoovveennss  RReeppoorrtt  IInntteerrnnaattiioonnaall
The leading technical and management journal for the hosiery,
underwear, knitwear and knitted fabric manufacturers.

FFuuttuurree  MMaatteerriiaallss
The latest R&D and product launches in bite-size chunks, with a focus on
technical and industrial textiles, but also including relevant
developments in glass, film and plastics, paper, composites etc.

WWooooll  RReeccoorrdd
The only magazine dedicated to the world’s wool trade, with
coverage from fleece to fashion and from bale to retail.

IInntteerrnnaattiioonnaall  DDyyeerr
International Dyer offers unrivalled specialised coverage of the
textile dyeing, printing and finishing industry world-wide.

KKnniittttiinngg  IInntteerrnnaattiioonnaall
Analysis, news and technical updates from the world's premier
knitting magazine.

TTeexxttiillee  MMoonntthh
A global focus on the machinery, raw materials, processes and issues
affecting the textile world.

FFaasshhiioonn  BBuussiinneessss  IInntteerrnnaattiioonnaall
The leading business to business publication for the textile, apparel
and fashion industry. 

TTeexxttiillee  HHoorriizzoonnss
Fibre, fabrics and industry trends.

NEWSLETTERS
IInntteerrnnaattiioonnaall  CCaarrppeett  BBuulllleettiinn
Covering all aspects of carpet production.

WWeeeekkllyy  MMaarrkkeett  RReeppoorrtt
All the latest market analysis, news and prices from 
the wool industry.

DDiiggiittaall  TTeexxttiillee
Digital Textile is the first publication dedicated wholly to
textile applications in the rapidly developing field of
digital inkjet printing.

NNoonnwwoovveennss  RReeppoorrtt  IInntteerrnnaattiioonnaall
Monthly newsletter dedicated to the 
global nonwovens industry.

YEARBOOKS
IInntteerrnnaattiioonnaall  CCaarrppeett  YYeeaarrbbooookk  22000077
Includes world-wide carpet index from carpet manufacturers to
suppliers.
Price: £95.00 UK • £105.00 Overseas
Published: December 2006

NNoonnwwoovveennss  RReeppoorrtt  YYeeaarrbbooookk  22000077
Unique listing of companies involved in the European, Asian and
Far East nonwovens industry.
Price: £95.00 UK • £105.00 Overseas
Published: December 2006

fashionbusiness
April - May

I N T E R N A T I O N A L

SPECIAL REPO

MEXIC
Failure to Find a Global 

SHOW REPO
Summer of Cont

DRIVEN by increased innovation in design and construction, coupled with a vibrant economy, the US
market for carpets and rugs is expected to pass $20 billion annually by 2010, according to a new report
from Specialists in Business Information (SBI), a division of MarketResearch.com.
While tufted carpets and rugs account for 77% of the market, strong growth in the woven sector - 26.7%
in 2004 over 2003 - helped fuel a nearly $2 billion increase in overall sales between 2003 and 2004. This
in turn helped 2005 overall sales reach $16.24 billion, with heavy demand from DIY home improvers and
new home builders. Although carpet’s share of the overall flooring market has declined slightly over the
years due to a shift in consumer preference for hard flooring, it still holds a 65% share of the market.
However, with the intense popularity of newer hard-flooring products, such as environmentally friendly
cork and bamboo, carpet manufacturers are scrambling to stave off increased losses in market share.
“There’s an industry-wide effort to continue riding the growth trend experienced in the last two
years as manufacturers dare to be bolder by using more flamboyant colours, textures, and
materials-both man-made and natural,” said Don Montuori, the publisher of SBI. “Manufacturers
are also focusing on key demographics, such as Boomers, Echo-Boomers, younger teens, and
Hispanics, while expanding into niche markets such as high-end carpet tiles and premium hand-
knotted rugs-markets favoured by those with greater disposable income.”

US sales to
pass $20b 
by 2010

the world leader in technical and commercial information for the carpet manufacturing industry

international carpet bulletin               Issue 1 - 2006

Click on any headline to
read a story
● Propex to buy geotextile maker SI
● Woolmark launches new carpet 

inspection scheme
● Major US player buys new Fehrer 

machine
● Successful 3rd Schönherr symposium
● A burst for colour
● Colbond displays nonwoven backings
● New carpet backing from Shaw
● Cozy polyurethane-backed floor 

covering
● RadiciFibres at Domotex
● Dow rolls out polyurethane backings 

in Europe
● Brückner targets Asian markets
● Van De Wiele showcases UCL range
● Quality is key at Domotex
● Man-made fibres conference

BroadcastBroadcast

Tel: +44 (0)1438 360747  Fax: +44 (0)1438 360748

NOVEMBER 2 2006                                                                                       Edited by John Liddle

The exclusive weekly world price guide

REPORT

Market
The Wool Record Weekly

increases in prices abroad. Processors

need to buy but growers, anticipating

even higher prices, are reluctant to

offer their wool. Some industrial repre-

sentatives say they are not receiving

clear price instructions and at the

same time they argue they cannot pay

increases of the magnitude seen

abroad. Good weather conditions and

heavy rain country-wide a few days

ago have improved the quality of

grass. There was a significant turnover

last week in all breeds and across the

whole range of microns. The

Uruguayan Wool Secretariat (SUL)

says buyers are giving special value to

finer lots with measurements carried

out by the SUL laboratory. Trading

volume during these few past months

appears bigger than a season ago.

ARGENTINA: Our correspondent Jack

Allolio reports that Estancia Monte

Dinero, the progressive and hi-tech

sheep farm at the south-eastern tip of

the continent, offered its yearly

production, pre-lambing shorn and

clip-prepared in accordance with

Prolana guidelines. This outstanding

Merino lot included five fleece

categories, averaging 22.8 microns

(72.5% dry yield), plus combing bellies

and oddments. Eight exporters

presented bids. The winning price of

US$3.22 per kg. greasy was described

as excellent by the other competing

operators. The mood among growers

is definitely one of not missing the

chance of a good sale. Consequently,

other super lots from areas between

Corrientes all the way down to Río

Gallegos were sold, in many cases by

sealed tender, which proves 

once again to be the best selling

method here.

THE Australian market witnessed staggering increases at all

three selling centres yesterday, driven by sustained demand

in the mid-micron area, but with the finer end also benefiting.

Although the upward surge was calmer today, most

operators believe the new price levels will hold good for the

next few months. The Wool Exchange’s Eastern Market

Indicator (EMI) rose 62 Australian cents, or 8%, to finish at

844 Australian cents per kg. clean. This is the highest since

the end of June 2004 when the EMI reached 845 cents

(adjusted to allow for the rebasing of the indicator at the start

of this season). Not even the local dollar rising above 77

United States cents could keep the market down. In United

States terms, the market lifted 56 cents and in euros it is up

39 cents week-on-week. Of the national offering of 58,677

bales, 95% was sold. All sectors were highly active. BWK

Elders bought 16% of the bales sold today and 14%

yesterday, purchasing 7,265 bales in total this week.

Techwool (6,639 bales), supplying China, was the week’s

second biggest buyer. Itochu, Gedge and Modiano were also

prominent.

Prices have rocketed 12% in two weeks. The movement

northwards is not as dramatic as the 20% increase in nine

crazy days between September 24 and October 3 in 2002,

which was followed by another spurt in January 2003 that

took the EMI to 1,189 cents. Fears about wool supplies took

the market to those dizzying heights. The big difference now

is that the clamour for wool is being propelled strongly by

demand, which is coinciding with looming serious supply

shortages of mid-micron wool as growers, stricken by

drought and feed costs, offload sheep at alarming rates.

Favourable economic signals and continued interest in

wool apparel in major consumer markets have at last

translated into auction prices — at the same time as authori-

tative warnings have been given about mid-micron supplies

next season even if plentiful rains ease some of the burdens.

Mr. Mark Rodda, major broker Elders’ wool chief, told the

Wool Record this morning that good demand is likely to

persist for three or four months at least — powerful enough,

he believes, to consume virtually all the wool that comes to

market. His remarks support the latest findings by Woolmark

Market Intelligence that combers and spinners in Europe and

China are exceptionally busy.

No let-up as market rises 8%

PORT ELIZABETH: Prices soared

yesterday and the Cape Wools indicator

rose 6.9% to R35.39 per kg. clean

despite a stronger rand. Long Merino

fleeces gained up to 8%. In US dollar

terms, the indicator is at $4.82,

compared to $4.77 in October 2002

when a weak rand (at R10.43) pushed it

to a record R49.75 per kg. clean. The

average rate at this week's sale was

R7.34 to the dollar. The price rise was in

line with the rising Australian market.

New England Wool bettered its previous

record price for fine wool by 20 cents,

paying R70.40 per kg. greasy for a 16.6-

micron bale. Of the 8,915 bales offered,

98% changed hands. The main buyers

were Modiano (3,019 bales), SA Wool

Exporters (1,668), Segard Masurel

(1,647), Stucken (1,062) and Beier

Finance (836). Source: Cape Wools.

CHRISTCHURCH: Today’s auction saw

gains of 6-12% for the longer, better-

style Merino and halfbred fleece wool in

line with the recent increases in

Australia. A limited offering of fine

crossbred wools received good

competition and rose by 2%. However,

the larger volume available of shorter

hogget types was not so well supported

due to restricted Chinese interest. A

small offering of coarse crossbred fleece

wools lifted by 1-3%. Coarse shear

types struggled to hold their ground.

Main interest for the finer wools came

from Western European spinners with

limited support from all other sectors for

the coarser types. Source: Wool

Services International.

BRADFORD: At yesterday’s sixth sale of

the season, 2,850,287 kg. of British wool

was offered. A good offering across the

range of types resulted in virtually 1.5

million kg. of available wool being sold.

Compared to the previous Bradford sale

(October 4), prices moved as follows:

pick and supers firm; halfbred hogs firm;

wethers buyers’ favour; crosses buyers’

favour; best Radnors fully firm; other

Radnors buyers’ favour; Welsh buyers’

favour; Swaledale fully firm. Source:

British Wool Marketing Board.

URUGUAY: Faxlana reports today that

the market is confused by the rapid

Wool solutions
The world over

T: + 44 (0) 1274 727464
mail@hdawson.co.uk
www.hdawson.com

wool suppliers since 1888

Sale Brings Changes at Web Consulting
Major changes have taken place at top digital-printing consultancy WWeebb  CCoonnssuullttiinngg. The previously UK-based business has
been sold to the head of its US arm, Michael Flippin, who now becomes global president.
Meanwhile, former owner Stewart Partridge has left the consultancy to take up a post as global head of sales and marketing in
the digital-inks unit of Nazdar. Also making the move to Nazdar is Web Consulting manager and market analyst Heather
Maynard. In their new roles the pair will continue to work from the former Web Consulting offices, leaving the company to seek
a new UK base. While final arrangements are still unclear, it is understood that European operations will be taken in hand by
long-time associate Chris Byrne, who also has his own consultancy business. New premises are also being sought for the
global headquarters in Boston, Massachusetts.
Stewart Partridge said: “Michael joined Web Consulting Inc in early 2003 and has made great strides in significantly growing
the business both within the USA and in the Asia-Pacific region. There is no doubt in my mind that he has the intellect, ability
and dedication necessary to continue to develop Web Consulting’s global business, and serve its customers well.”
Among other changes arising from the reorganisation, Ellen Wu at Web Consulting’s Shanghai office, has been promoted from
supervisor to manager, Asia-Pacific Region, and will report directly to Michael Flippin. She joined Web Consulting around 18
months ago.
The future of the Digital Textile conference, most recently held in Berlin, is uncertain but it appears unlikely to continue under
the Web Consulting banner.

Digital Exhibition ‘a Sell-Out’
Europe’s new dedicated digital printing exhibition, FFEESSPPAA  DDiiggiittaall  PPrriinnttiinngg  EEuurrooppee, will be a complete sell-out, say the
organisers. The additional 4,400m2 of hall space announced in October has been filled, bringing a total of more than 160
exhibitors and 16,250m2 of exhibition stands.

NEWSNEWSNEWSNEWSNEWSNEWS

IIssssuuee  11::  22000066
www.digital-textile.net

BROADCAST

In this Issue
News

Sale Brings Changes at Web Consulting
Digital Exhibition ‘a Sell-Out’
Artistri Network Continues to Grow
Spanish Distributor for Nassenger V
NIP22 Calls for Papers
Developers Conference Scheduled for Chicago
Huntsman buys Ciba Textile Effects

Technology
First Towel Printer Goes to Estonia
Klieverik Adds New Calender
Drive Engine Supports Xaar’s New Head
Made-to-Order Services
Pay-As-You-Go Colour Approvals 
Aqueous Printer ‘as Good as UV or Solvent’
Printos Offers Direct ChromoJet Spares 
Flatbed Printer from Azon Europe
Kothari RIP for Digital Textile Printing

Inks
Direct Disperse Ink from J-Teck3
Genesta Pigment Ink Development
Correction: Ciba and Sawgrass

People in the news
iTi Apoints European VP
Experience Comes to Gandinnovations

Feature
Invitation to R&D Collaboration

Click on any headline for the full story

“Fantastic year” for SCA
SCA Personal Care’s net sales totalled €2.3 billion in 2006 – an increase of 10% compared with 2005. Volume growth accounted for 8% and price effects,

primarily in Europe, for 2%.

Major changes at Freudenberg Nonwovens
Freudenberg Nonwovens is losing key executives on both sides of the Atlantic.

Latest Ahlstrom shopping spree
In a busy month for Ahlstrom, the group announced the acquisitions of two Italian businesses – Orlandi Group’s spunlace nonwovens operations and Fabriano

Filter Media SpA.

Ahlstrohm 2006 results
Ahlstrohm’s 2006 net sales increased to €1,599.1 million from €1,552.6 million in 2005. Operating profit was €96.1 million compared to €117.2 million. 

Click on any headline to read a story in full

www.nonwovensrepor t . com

BroadcastBroadcast
February 2007

www.knittinginternational.com

Th l di h i l d j l f h i d k i d k i d f b i f

November 2006

Th l di h i l d j l f h i d k i d k i d f b i f

Benetton:
Life at 40

Issue 6  2006 www.nonwovens-report.com

Techn ica l
Absorbents
The Absorbent Solution Provider

Yearbook 2007

OUR WORLD LEADING TEXTILE INDUSTRY DIRECTORIES
WWoorrlldd  IInnddeexx  ooff  YYaarrnnss  &&  FFiibbrreess  22nndd  EEddiittiioonn
A comprehensive guide of natural and man-made fibres and yarns worldwide.
Price: £185.00 UK • £215.00 Overseas • Published: April 2007 • Next edition: April 2009

WWooooll  TTrraaddee  DDiirreeccttoorryy  1111tthh  EEddiittiioonn
A definitive guide to the worldís wool industry.
Price: £195.00 UK • £225.00 Overseas • Published: July 2006 • Next edition: July 2008

CCoottttoonn  DDiirreeccttoorryy  ooff  tthhee  WWoorrlldd  44tthh  EEddiittiioonn
Approximately 6,000 entries from more than 120 countries.
Price: £175.00 UK • £205.00 Overseas • Published: July 2007

IInnddeexx  ttoo  TTeexxttiillee  AAuuxxiilliiaarriieess  2200tthh  EEddiittiioonn
Listing of textile chemicals and auxiliaries from suppliers world-wide.
Price: £160.00 UK • £190.00 Overseas • Published: April 2006 • Next edition: April 2008

EEaasstt  EEuurrooppeeaann  TTeexxttiillee  aanndd  CCllootthhiinngg  DDiirreeccttoorryy  66tthh  EEddiittiioonn
Listing of textile companies in Eastern Europe Now includes Turkey.
Price: £195.00 UK • £205.00 Overseas • Published: February 2004 • Next edition: January 2006

DDiirreeccttoorryy  ooff  WWeesstteerrnn  EEuurrooppeeaann  TTeexxttiilleess  11sstt  EEddiittiioonn
The whole UK textile industry from fibre to fashion and support services Now includes UK retailers.
Price: £250.00 UK • £280.00 Overseas • Published: November 2006 • Next edition: November 2007

SSoouutthh  AAssiiaa  TTeexxttiillee  IInndduussttrryy  DDiirreeccttoorryy  11sstt  EEddiittiioonn
A completely new directory with an unparalled view of the south Asian textile industry. It will contain 5,000 company records, all verified by
our directory compilation team, including native language speakers, to ensure maximum accuracy and reliability. 
Pre-Publication Price: £190.00 UK • £220.00 Overseas • Published: August 2007 


